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Introduction

No one knows when the first bet was placed, except that
it was a long time ago. Archaeologists and anthropolo-

gists have plenty to occupy their time and we’re guessing that
this matter just hasn’t seemed important up to now. But when
was the momentous point in human history where one cave
dweller turned to another and uttered ‘I bet you that . . .?’

Whenever history’s first bet was made, it started off a chain 
of events that made betting and gambling a central part of
many cultures and, by the start of the 21st century, a booming
industry worth many billions of pounds.

Within the betting industry are all types of characters – from
small independent operators to state-run betting outlets all
the way to massive corporations quoted on stock exchanges.
All of these operators service the betting and gambling needs
of an insatiable public.

What’s interesting in this history is that betting soon turned
from something that occurred between two individuals to
something that occurred between an individual and a betting
organisation. And for many years that was the accepted norm.

Then, in June 2000, Betfair was born, and the story turned full
circle. Although still betting through an organisation, Betfair
odds are set by other individuals. Pure, unadulterated,
person-to-person betting.

About This Book
This book explains what Betfair is and how you can go about
betting, and winning, on it.

We cover everything from the basics – how you open an
account and place your first bet – to more advanced betting
techniques and strategies that can help you in your quest 
for profit.
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Winning on Betfair For Dummies, 2nd Edition 2
We’re clearly dyed-in-the-wool Betfair fans but we’ve tried to
be objective in writing this book. Lots of winning strategies
involve using other forms of betting and we include these too.

Conventions Used in This Book
For Dummies books are written to entertain and inform you.
We use some conventions to help you navigate through the
book. 

Sidebars (text enclosed in a shaded grey box) are pieces of
information that are interesting but not central to the story.
You can skip them altogether, save them for later, or read
them with the general text. Web and e-mail addresses are in
monofont. 

Foolish Assumptions
We had to make some assumptions about the kind of person
who’d want to read this book. As a starting point, we pinned
up the names of five people who we knew and tried to write 
a book that would be useful to them. We hope you feel that
you’re coming at this book from a similar background to at
least one of them:

� Jack’s dad loves gambling. In an effort to support the
chosen career of his son, he uses Betfair. Unfortunately
he doesn’t use computers and so instructs my mum
about what bets he wants. She’s getting quite good at
placing the bets now, but still occasionally calls up on 
a Saturday morning for advice. Don’t get me wrong, I 
love receiving calls from my mum, but I’m not a morning
person and I hope this book will afford me a couple of
extra hours’ sleep.

� A friend of ours lives abroad and bets a lot on horse
racing with the state-run pool betting. He’s actually
pretty good at picking winners, but, unfortunately, the
profit margins built in to the pool he bets with means
he’ll never make a profit with them in the long-run. He
could be a winner if he started using Betfair and we 
hope this book persuades him to make the switch.
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� Another friend is passionate about sport and uses online
fixed-odds bookmakers to place the odd bet. He’s had 
a look at Betfair a few times but finds it a bit overwhelm-
ing and involved when all he wants to do is place the 
odd bet. But we know he’ll love it when he gets into it,
and so we hope the book gives him the impetus to give
Betfair a go.

� An ex-colleague has used Betfair and other bookmakers
for a while, playing around with different strategies. She’s
at the point where she wants to be more serious about it
and so we hope this book helps her get her head around
some of the more advanced approaches that she could
be using.

� A distant relative I (Jack) keep bumping into always asks
me what I do and looks slightly perplexed when I explain.
Lots of people we meet don’t want to bet, but are inter-
ested in Betfair as a company. This book gives those
people a good overview of what Betfair is all about.

How This Book Is Organised
To make getting around the book, and winning on Betfair,
easier we’ve divided the book into four parts. 

Part I: Starting Out
This is all about getting your head around what Betfair is and
how the concept works. We cover how to open an account
and manage it, and how to decide what kind of things you
want to bet on.

Part II: Let’s Get Betting
This is where things start for real. In this section you place
your first bet, get your head around the different types of 
bet you can choose, and get a grip on the mathematics 
behind betting. You also try out in-play betting (betting on
something after the event has started) – one of the things 
that makes Betfair completely different from other betting
options out there.

Introduction 3
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Part III: Getting Serious
If you intend on having more than the occasional bet and 
want to start thinking about making consistent profits on
Betfair, this part is for you. We cover some of the low-risk 
betting strategies you can utilise to make money, explain how
you can go about automating some of your betting, and talk
about making a living (or at least a good second living) from
betting. We also include a chapter on problem gambling for 
if you ever feel that betting is starting to play an unhealthy
part in your life.

Part IV: The Part of Tens
This part of the book gives you loads of useful and interesting
information concerning your quest for profit in concise and
snappy chapters. We include advice on things to do and
things to avoid and tell some stories from Betfair’s short 
and colourful history. 

Icons Used in This Book
Some sections in each chapter are more important than other
bits and we highlight these for you with icons.

Certain things you discover on Betfair make your betting life
easier. The target highlights something that you might find
particularly useful in your betting.

This icon highlights particular snippets to bear in mind.

The Warning icon draws your attention to behaviour that
could have a seriously negative effect on your bank balance!

You can skip these bits, but they do assist you in understand-
ing some of the more complex points and give you additional
information.
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Where to Go from Here
You can read this book from beginning to end or jump from
topic to topic. Use the index and contents pages to help you
find particular topics you’re interested in. You’ll also need to
log on to Betfair at www.betfair.com and get going – it’s as
simple as that!
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